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PURPOSE OF REPORT

The purpose of this report is to assess white-collar labour market perceptions of employment opportunities in
Greater Western Sydney and use this information to recommend recruitment strategies for employers in the region.

As reported by the NSW Department of State and Regional Development, Greater Western Sydney is home to
almost 242,000 businesses and is now the third largest regional economy in Australia behind Sydney CBD and
South East Queensland.

Greater Western Sydney has a labour force of more than 900,000 people with 150 of the nations top 500 companies
represented in the region. The level of economic and business growth in the region has been significant and has created
high levels of demand for professional workers.

To secure the future skills supply for Greater Western Sydney, employers in the region need to improve their strategies
for targeting white-collar professionals currently working in areas such as the Sydney CBD and North Sydney. To achieve
this, employers need to understand common attitudes to working in the area so any concerns or misconceptions can

be addressed in job advertisements and during the interview process.

A full summary of observations are presented at the end of this document. We believe the information contained in this
report is a valuable resource for hiring managers and human resources professionals working in the Greater Western
Sydney region.

METHODOLOGY

A web-based survey was emailed to a group of white-collar professionals currently working in the

Sydney CBD and North Sydney. The survey contained a series of questions regarding their perceptions of the
employment market in Greater Western Sydney and the key considerations that would be taken into account before
accepting a job in the region.

More than 1,100 employees completed the survey, with respondents working in white-collar roles in finance, human
resources, sales, marketing and technology. The companies respondents worked for included small, medium and
large enterprises.

Demographically, the break-down of respondents by age bracket was:
= 18-25:11%
m 26-35:41%
m 36-45:29%
s 46-55:15%
s 55+ 11%

For the purpose of the survey, participants were advised Greater Western Sydney included locations such as Auburn,
Baulkham Hills, Blacktown, Parramatta, Liverpool, Penrith and Campbelltown.
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AWARENESS/WILLINGNESS TO WORK IN GREATER
WESTERN SYDNEY

HOW WOULD YOU RATE THE EXTENT OF JOB WOULD YOU CONSIDER WORKING IN THE GREATER WESTERN
OPPORTUNITIES FOR YOUR PROFESSION IN THE SYDNEY AREA?
GREATER WESTERN SYDNEY AREA?

6%

16% .
32%

28% 36%
15% Yes
Maybe

35% 32%

None
Low
Medium
High
Unsure

Most respondents feel their employment prospects in Greater Western Sydney are either medium or low. At 16%, there
is a high number of respondents who are unsure of employment market conditions in Greater Western Sydney.

While awareness levels are low, the willingness to work in the region is high. Two out of three respondents would work or
consider working in Greater Western Sydney.

% OF RESPONDENTS BY PROFESSION

WOULD YOU CONSIDER WORKING IN THE GREATER WESTERN SYDNEY AREA?

Yo . 0% 389 26%\ » die ‘ ‘ 24%  37% lm% 38%
43% o
Maybe u

’ 369 \ ‘
No [ ] ‘ 30% 31% % 39% 3%

FINANCE HR MARKETING SALES TECHNOLOGY

When responses are broken down by professional occupation groups, it is evident the people most willing to work in the
region are those in finance, technology and sales.

People in marketing and human resources are less likely to move based on their current perceptions of employment
opportunities. However, with the right offer, one in three marketing and human resources professionals is willing to
consider it.
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KEY CONSIDERATIONS
% OF RESPONDENTS WHO WOULD WORK IN THE GREATER WESTERN SYDNEY AREA

WHAT IMPORTANCE WOULD YOU PLACE ON THE
FOLLOWING FACTORS?

Salary I 54 %

IN WHICH AREA DO YOU LIVE?

The Hills & Northern District I 10 %

Career progression
Travel time
Employer brand
Social environment

I ? (%
I 129
I 10%

I 3%

Parramatta
Inner West
South West
Outer West

I 1 /%o
I 5%
I 1%
I 5o

Upper North Shore 4%
Eastern Suburbs I 4%
Lower North Shore I 4%
Sydney CBD N 4 %
Sutherland Shire 2%
Blue Mountains  WB1%
Northern Beaches B1%

Travel cost B1%

For those respondents who are willing to work in Greater Western Sydney, salary is by far the most important
consideration. Professionals are willing to change their work location provided salary levels are commensurate. Career
progression, travel time and employer brand are also key decision points. Concerns around travel costs are negligible.

Predictably, people living in areas such as The Hills & Northern District and Parramatta are most interested in working in
the region. Residents of the Inner West and South West are also receptive to opportunities.

% OF RESPONDENTS WHO MIGHT WORK IN THE GREATER WESTERN SYDNEY AREA

|
WHAT IMPORTANCE WOULD YOU PLACE ON THE IN WHICH AREA DO YOU LIVE?

FOLLOWING FACTORS?
Salary I 65% Inner West I 25
Career progression I 14% Eastern Suburbs G 15
Employer brand IS 10 % Lower North Shore I NEEEG— 1570
Travel time I 8% Upper North Shore I EG__— O %
Social environment W 2% Sutherland Shire NN 7%

The Hills & Northern District NS 6%
South West IS 6%
Parramatta I 5%
Northern Beaches I 4%
Sydney CBD I 4%
Outer West 1 2%
Blue Mountains W 1%

Travel cost 1%

Of those professionals who are undecided but would consider working in Greater Western Sydney, two out of every
three cite salary as the primary decision point. Career progression, employer brand and travel time are also important.

More than 50% of this group of potential workers are residents of the Inner West, Eastern Suburbs and Lower
North Shore.
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% OF RESPONDENTS WHO WOULD OR MIGHT WORK IN THE GREATER WESTERN SYDNEY AREA

— BY PROFESSION

WHAT IMPORTANCE WOULD YOU PLACE ON THE FOLLOWING FACTORS?

Salary I G2 Salary

Career progression I 16% Travel time

Travel time NN 12% Career progression

Employer brand I 9% Employer brand

Social environment W1% Social environment

Travel cost 0% Travel cost
FINANCE

Salary I 53 % Salary

Career progression I 21% Career progression

Employer brand I 14% Travel time

Social environment 1l 5% Employer brand

Travel ime W 2% Social environment

Travel cost 0%

SALES

Travel cost

I 0%
I 15%

I 10%

I 10%

3%

11%

HR

I 6%
I 16%

I 9%

I 7%

W2%

W2%

TECHNOLOGY

Salary I /6%
Employer brand I 18%
Career progression I 16%
Travel time NI 13%
Social environment Il 6%
Travel cost 11%

MARKETING

Salary is the most important consideration across all professional occupation groups surveyed. Career progression,

employer brand and travel time also feature strongly.

Respondents from finance, human resources and technology are uniform in their ranking of influencing factors. The only
variances occur within marketing and sales. Marketing professionals place the least emphasis on salary but the highest
emphasis on employer brand. Sales professionals also rate employer brand highly, placing less importance on travel time

due to the mobile nature of their profession.

% OF RESPONDENTS WHO WOULD NOT WORK IN THE GREATER WESTERN SYDNEY AREA

WHAT IMPORTANGE WOULD YOU PLACE ON THE

IN WHICH AREA DO YOU LIVE?

FOLLOWING FACTORS?
Travel time G 56 Eastern Suburbs
Salary I 18% Lower North Shore
Social environment I 14% Inner West
Career progression M 6% Northern Beaches
Employer brand I 4% Upper North Shore
Travel cost W 2% Sydney CBD
Sutherland Shire
The Hills & Northern District
South West
Blue Mountains
Outer West
Parramatta

I 0%
I 19%
I 1 7%
I 1%
I 1%
I 0%

I 5%

I %

. 2%

W1%

1%

1%

The majority of respondents who would not consider working in Greater Western Sydney take this view because of travel time.
Residents of the Eastern Suburbs and Lower North Shore in particular regard travel time as being prohibitive.

Michael Page International is a world leading recruitment consultancy

149 offices in 25 countries worldwide | www.michaelpage.com.au

Michael Page

INTERNATIONAL




MICHAEL PAGE INDUSTRY REPORT

SECURING A WHITE-COLLAR WORKFORCE FOR GREATER WESTERN SYDNEY

% OF RESPONDENTS WHO WOULD NOT WORK IN THE GREATER WESTERN SYDNEY AREA
— BY PROFESSION

WHAT IMPORTANCE WOULD YOU PLACE ON THE FOLLOWING FACTORS?

Travel time G 5/ % Travel time G 64 Travel time  IEEG—T G2
Social environment I 16% Social environment [ 12% Salary I 17%
Salary I 15% Salary I 12% Social environment 1M 9%
Career progression Il 6% Career progression I 10% Employer brand 1 7%
Employer brand Il 4% Employer brand W 2% Career progression M 3%
Travel cost W 2% Travel cost 0% Travel cost 1 2%
FINANCE HR MARKETING
Travel ime IR 5?2 Travel time NN 519
Social environment I 2?2 % Salary N ?3%
Salary I 15% Social environment Hl 7%
Career progression 4% Career progression 5%
Employer brand 4% Travel cost 5%
Travel cost 3% Employer brand B2%
SALES TECHNOLOGY

Across all professional occupation groups, travel time consistently rates as the primary reason people would not
consider working in Greater Western Sydney. Concerns over the social environment and salary levels also rank highly.
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TRAVEL

HOW MUCH DO YOU SPEND PER WEEK COMMUTING TO WORK?

$50+ I 20 %
$30-$50 I 35
$20-$30 I 2%
$10-$20 I 2%
Lessthan $10  EEG—SN 1%

The majority of commuters surveyed spend between $30 and $50 travelling to work each week. Travel costs were rated
as the least important consideration by respondents from finance, human resources, marketing and sales. Concerns
over travel time to Greater Western Sydney were far more pronounced.

|
ON AVERAGE, HOW LONG DOES IT TAKE YOU TO COMMUTE HOW LONG WOULD YOU BE PREPARED TO COMMUTE

TO WORK? TO WORK?
Longer than 1 hour - IEEEG— 13 Longer than 1 hour N 7%
45 - 60 minutes  IEEG— 0 % 45-60 minutes G 30
30 - 45 minutes G % 30 - 45 minutes  IEEEGEGE 3570
15 - 30 minutes I G %o 15-30 minutes G /%o
Less than 15 minutes  IEEEG—I—— 10 % Less than 15 minutes I 4%

87% of respondents take less than an hour to commute to their current place of work. When asked how long they would
be prepared to travel to work, 9 out of 10 respondents say no more than an hour.

% OF RESPONDENTS WHO WOULD OR MIGHT WORK IN THE GREATER WESTERN SYDNEY AREA

WOULD YOU BE WILLING TO DRIVE TO WORK IN GREATER

WESTERN SYDNEY?
8%
Yes u
. 0
Maybe 38% 549
No u

Of the respondents who would work or consider working in the region, more than half would be prepared to drive.
A further 38% would consider driving and for this group incentives such as car allowances and free parking rated highly.
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KEY OBSERVATIONS

u There is a low level of awareness about the extent of white-collar employment opportunity in Greater
Western Sydney.
u However, the willingness to work in the region is high — two out of three respondents would work or consider

working in Greater Western Sydney.
u People working in finance, technology and sales are most willing to work in Greater Western Sydney.

u People in marketing and human resources are more reluctant, although with the right opportunity one in three
would consider it.

u Respondents who would work in Greater Western Sydney cite salary as the most important consideration in any
potential job offer.

u For those who are undecided but willing to consider working in Greater Western Sydney, two out of three
nominated salary as the primary decision point. More than 50% of these potential workers reside in the Inner
West, Eastern Suburbs and Lower North Shore.

u The majority of respondents not willing to consider Greater Western Sydney take this view because of travel time.
Residents of the Eastern Suburbs and Lower North Shore in particular regard travel time as being prohibitive.

u More than 9 in 10 respondents would not be prepared to travel more than an hour to work.

L Of the respondents who would or might work in Greater Western Sydney, 54% would be willing to drive and a
further 38% would consider it.

u Of the respondents who initially said no to driving, 25% would drive and 42% would consider driving if travel
concessions and parking options were part of their employment package.
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